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8 RULES TO ALWAYS FOLLOW

1 T'hefull color mark will be used sparingly, the
more common use will be the knocked out version.

2 ThelLlesley and art and design marks should
never appear side by side or on the same page.

3 Iftheartand design mark is used, it should mean
we don’t need to use the Lesley mark.

4 Give the mark plenty of space. Do not place it too
close to other objects or text.

5 Use only the original files for the mark. Do not
alter, stretch, or redraw the mark.

6  The full color mark can only be used on a white
background. The knocked out (all white) version
can be used on a orange, black, or gray field, or
overlaid on photography and artwork.

T Use the mark at an appropriate size. It should
never be so small that you cannot read the text.

8 Never add elements to the mark. It should be
used in its original form only.
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MARKETING USAGE

ON MARKETING MATERIALS

The Lesley Art + Design mark is to be used on any marketing materials used
exclusively for the College of Art and Design. Any marketing materials developed as
overall undergraduate or graduate communications not specific to the College of
Art and Design will not bear the mark.
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RESTRICTIONS FOR USE

LESLEY ART + DESIGN NAME

Lesley Art + Design is to be used in the mark only. When the name of the school
appears in written format, including in email signatures, marketing copy, admissions
communications, alumni communications, etc. it will be referred to as the College of
Art and Design.

EVENTS

The mark will not appear at formal university events where the College of Art and
Design is represented alongside the other three schools. These events include
commencement and convocation. Events such as gallery exhibitions, student shows,
guest speakers specific to the College of Art and Design, etc. can use the mark.
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TYPOGRAPHY

The College of Art and Design subbrand mark uses the Lesley University sans serif
font Stag Sans. All materials produced using the mark should also use Stag Sans, the
corresponding slab serif font Stag, or the alternate open source font Source Sans Pro.

STAG STAG SANS

Stag thin Stag Sans thin

Stag light Stag Sans light

Stag medium Stag Sans medium
Stag semibold Stag Sans semibold
Stag bold Stag Sans bold

SOURCE SANS PRO

Source Sans Pro light
Source Sans Pro medium
Source Sans Pro semibold
Source Sans Pro bold
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WEB APPLICATION

APPEARING AS A PATTERN

The knocked out mark can be used on an orange field using the short story
pattern. The mark and background will be available at the appropriate size in the
media gallery.
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College of Art and Design

Founded in 1912 as the School of Practical Arts, and

L E S L E Y known for more than four decades as the Art Institute

of Boston, we've educated artists and designers for

A RT + over 100+ years.
DESIGN

Personally Crafted
Curriculum

The interdisciplinary focus of the program is
diverse yet independently guided. allowing you to
craft a course of study that integrates creative
work into your daily life. You'll advance your critical
dialogue, become a member of dynamic art
communities, and gain the necessary professional
skills for a career in the arts.
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WEB APPLICATION

APPEARING IN A CARD ROW

The knocked out mark can be used on an orange or gray field using the short profile
card type. The mark and background will be available at the appropriate size in the
media gallery.
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“The visual arts are a place where one can really have a powerful voice—a
place where social and cultural dialogues can truly exist.”

Ben Sloat, MFA in Visual Arts Interim Director
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Arts Events Per Day

College of Art &
Design

Greater Boston has more arts and

cultural events per capita than any _JOh n C
other city in the U.S. That means you'll

have endless opportunities to explore Work hard.
the local art and literary scenes. MFA in Visug
about inspir:

Aaron Lish 13

Founded in 1912 as the School of
Practical Arts, and known for more
than four decades as the Art Institute
of Boston, we've educated artists and
designers for 100+ years.

Read more Learn More

e Contemporary social and
environmental issues figure
prominently in Aaron Lish's work.

Read more

3 Launch Gallery
e




